Reporteros 4. Unidad 1
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HUGS
HAPPY

FREE

ALIVE

SO

ALSO

DUE TO

PROFIT

TO BUY

TO LEND

TO FEEL

BECAUSE

OBLIVION

PURCHASE

CONSUMER
TO THINK

TO EXPORT

TO INFORM
TO SIGN UP

CONFIDENCE

TO FORGET

DEVELOPMENT
TO REMEMBER

INVESTMENT

TO PUBLISH

INFORMATION

PUBLICATION

SOUNDS GREAT A NOMADIC LIFE

TO GENERATE

BECAUSE OF THAT

AS INDICATED BY

AN ACTIVE LIFE

TO TAKE ADVANTAGE OF TO SUPPORT EACH OTHER

IT IS EVIDENT THAT
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