
Interkulturell 2: Kapitel 6
J O M D V E R B I N D U N G P H J K E D

G Z S C H I C K E N L E R H Ö H E N M W

N T H C E F Q G N U L L E T S N I E U A

U M E C T L A H N I E S K W Y D L J S H

T R R S A J N Z X Z U O I E E H F E N R

I O K P P C E S F L T Z T X H L C L O H

E F E F M N L G R M K E H V C K S I K E

Z T N L U E I I D C A D C M S P E E N I

Y T N P H U E Q L J L X I X I T C Z E T

L A E T I I T N E T A R R E N R I G I L

B L N H O G R U G X Y G H F A O V A D P

E P E C R K U E W H E N C R T W R L E S

L H G S E E E M Z W E U A A G S E H M C

I N Ü L D I B Z I U S P N G N S S C H S

E R R Ä N T S N A H Q D F W U A N S G P

B E T F E H N R C J D M W Ü B P E D T P

T U E E S E T Z G A M E I R R U D A Z A

O A B G N R T M H Ü R E B D E V N N Q L

Z D S N E K C A N K L R E I W N U C W C

R K Z V N E T Z W E R K F G Q P K C L U

APP REAL NEWS
MONEY NICHE TRUTH
FAMOUS CURRENT POPULAR
CONTENT TO LAST NETWORK
SETTING TO SEND TO TRUST
TO GUESS HEADLINE PASSWORD
PLATFORM TO JUDGE TO CRACK
NEWSPAPER CONNECTION BROADCASTER
TO INCREASE LATEST NEWS QUESTIONABLE
TO RECOGNIZE ADVERTISEMENT FAKE FALSIFIED
TO WIN TO GAIN CUSTOMER SERVICE TO DUPE TO TRICK
MEDIA CONSUMPTION



Solution
J O M D V E R B I N D U N G P H J K E D

G Z S C H I C K E N L E R H Ö H E N M W

N T H C E F Q G N U L L E T S N I E U A

U M E C T L A H N I E S K W Y D L J S H

T R R S A J N Z X Z U O I E E H F E N R

I O K P P C E S F L T Z T X H L C L O H

E F E F M N L G R M K E H V C K S I K E

Z T N L U E I I D C A D C M S P E E N I

Y T N P H U E Q L J L X I X I T C Z E T

L A E T I I T N E T A R R E N R I G I L

B L N H O G R U G X Y G H F A O V A D P

E P E C R K U E W H E N C R T W R L E S

L H G S E E E M Z W E U A A G S E H M C

I N Ü L D I B Z I U S P N G N S S C H S

E R R Ä N T S N A H Q D F W U A N S G P

B E T F E H N R C J D M W Ü B P E D T P

T U E E S E T Z G A M E I R R U D A Z A

O A B G N R T M H Ü R E B D E V N N Q L

Z D S N E K C A N K L R E I W N U C W C

R K Z V N E T Z W E R K F G Q P K C L U


